
Just as with our coffee, Starbucks’ goal is for everything we 
sell to be produced under high quality and ethical standards. 

For the food and dairy we serve, this means a commitment 
to social responsibility standards with animal welfare as a 

primary focus. We are committed to working with and buying 
from farmers and suppliers who share our commitment 
to humane practices throughout an animal’s lifecycle.

Stop participating in a culture that exploits others and join us 
in speaking up for peace and justice for all animals, human and 
non-human. Contact us via Facebook, or at  
info@collectivelyfree.org. Your voice is needed and together, 
we can change the world.
 
In addition, tell Starbucks to stop exploiting nonhuman and 
human animals.

-Starbucks Animal Welfare-Friendly Practices 
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If you’re born a female you’re most likely 
to have the same fate as your mother.

Dehorning common in the cattle 
industry. It consists in removing of their 

horns without anesthetics, with the use of

Cows are not milking machines! Poor health

If you’re born a male you will be sold as 
veal, as males are considered 
worthless by the industry.
These crates are specifically designed to 
prevent exercise and normal muscle 
growth in order to produce tender 
“gourmet” veal.
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 Share hiS Story #JoShuaNeverForget 

is the blood, the pain, the violence, and the killing 
worth a Starbucks sandwich, or a latte?

Joshua is the cost of dairy. The result of  speciesism. 

Starbucks claims that when it comes to the “food” and “dairy” 
it sells, the company has the animals’ best interest in mind. 
How can Starbucks claim to care about animal welfare but 
exploit their bodies, tear their families apart, confine them, 
treat them as nothing more than a milk or egg machine, reduce 
their bodies to pieces of flesh? 

When you claim to care about and love someone you don’t exploit 
them, you don’t benefit from them. Companies like Starbucks 
and any other that profits from the deaths and exploitation 
of others have only one thing in mind - profit. So we ask, 

Meet  JOSHUA. 

Born the son of a forcibly impregnated dairy cow, Joshua was 
killed only hours after his birth. He was then discarded in a 
trash can, like garbage. Usually we celebrate a new life, but 
non-human animals born in the animal agriculture industry 
don’t get to enjoy a happy and free life. These cows are treated 
like milk machines, repeatedly and forcibly impregnated and 
exploited for the breast milk they produce for their babies. 
Joshua grew inside his mother for 9 months just as human 
infants do. He and his mother bonded, just as humans do.

Like trillions of other orphaned infants that day, and every 
day, Joshua’s brand new life was ended because he would 
never produce milk like his sisters would. His entire existence 
was simply an unavoidable and  inconvenient consequence 
of an industry that continually create babies in order to profit 
from the milk meant  solely for their nourishment. He and his 
brothers are considered useless “by-products” of this cruel and 
unnecessary industry.
   
 
Speciesism is a form of discrimination, just like racism, 
sexism, heterosexism, ableism, etc. The animals exploited 
and killed by the industry are feeling individuals who who 
love and feel. They are no different from the cats and dogs 
who we love dearly.

Inside many Starbucks stores all across America, the African 
decor is one of a kind - from Ethiopia to Tanzania to Zimbabwe, 
the vibrant colors paint a pretty picture. Yet those images are 
far from the reality of African life. 

Starbucks claims its coffee meets ethical standards - but in 
Ethiopia, a day’s pay is only a dollar.  Starbucks also came up 
with its own “ethically sourced” coffee certification, C.A.F.E. 
Guess whose quality control it has to meet? Its own criteria and 
in-house standards.


